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With you groups, complete the above 4 tasks. After you have gathered the information, put the information into a Google Presentation and share with Mrs. Crabtree as well as each member of your group. You should have at minimum the following slides: 
· Title Slide – introduce your project, include names of group members
· Slide 1 – TV Network and TV show used to develop product placement plan
· Slide 2 – three to five products you would “place” in the show (include list as well as images of the products)
· Slides 3-5 – one slide for each product and their manufacturers, as well as how you would place them in the show and which characters would use them (use graphics to make this appealing)
· Slide 6 – Internet research results about average number of people (age 16-25) who watch the show
· [bookmark: _GoBack]Closing Slide – ending conclusion
· Resources – site resources used to collect information as well as graphics/images
THIS PROJECT WILL BE DUE BY END OF CLASS FRIDAY – Discuss overall ideas first and then split up the work and assign a responsibility to each group member!
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Your advertising company has been hired to help a television network find
ways (0 use product placement in television shows. It is especially interested
in targeting young people, ages 16 to 25, who would view the television
show.
Work with a group and complete the following activities
1. Choose a television network and a television show for which to develop
a product placement plan.
Select three to five products that could be easily “placed” in the show.
All of the products must be legal for use by the entire targeted age group
and appropriate for family television viewing
Research the products and determine their manufacturers. Create exam-
ples of how at least three of the products could be placed in the show and
describe which characters would be involved with their use.
Use the Intemnet to search for information about the average number of
people, ages 16 to 25, who watch the show.
Use all of this information to develop a presentation to be given to the
TV network first and then to the product manufacturers.





